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Winter 2003

Holiday 
Greetings!

The holiday season provides us 
with an opportunity to step back 

and thank our many friends for their support 
during the past year. It’s also a chance to send 
our thoughts to those Americans who serve 
to support our society, whether as volunteers 
in countless organizations (like WTU), or as 
professionals in more dangerous occupations, 
such as police, fi refi ghters or the military.

Whitetails Unlimited salutes everyone who 
does something extra to make their communi-
ties a better place.

Thank you for the past year, and best wishes 
from everyone at Whitetails Unlimited for a 
happy new year.

Natural Partnership
Securing the 8.5-acre building site from the 
city of Sturgeon Bay paved the way for WTU 
to utilize an optimal 115-acre environment 
for scientifi c learning, historical and cultural 
awareness, and wildlife and outdoor enjoy-
ment. The new WTU facility is being con-
structed directly across from Crossroads at 
Big Creek, an environmental learning center 
and wildlife preserve. 

This unique nature preserve and learning 
center will provide us with many opportuni-
ties to collaborate with Crossroads and other 
educational groups to foster our mission state-
ment. The John and Helen Collins Learning 
Center opened its doors to the community 
in 2002. Funded by private donations, 
the center boasts an 82-seat auditorium, 
laboratory, meeting rooms, kitchenette, 
greenhouse, library, and restrooms. 

“This unique 
partnership will provide 

WTU visitors with the 
ideal setting to enjoy 
nature at its best.”

Jeff Schinkten - WTU President

The surrounding property is prime white-
tailed deer habitat with fi ve miles of existing 
nature trails. Whitetails Unlimited will have 
the opportunity to point out unique wildlife 
habitat with interpretive signage along the 
trails, and to develop food plots for testing.

As announced in the winter issue of Whitetails Unlimited 
Magazine, initial site preparation began in late August 
for the construction of a new 14,000-square-foot national 
headquarters for Whitetails Unlimited. The 8.5 acres of 
rural landscape is a perfect setting for the new facility, 
expected to be completed in March 2004.

Inside …
WTU Expenditures

Website Updated

New  4-Color 
Life Member Cards

CWD Reward 
Programs

2004 Sport Shows

Drury Outdoors 
Joins the Team

$1.2 Million Net at 
GRII Banquets
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HOPE/Conservation...................... $1,419,062
DEER Program.............................. $1,554,808
Project POLITE.................................$116,873
Total Program Services (83.5%) $3,090,743
Fundraising ...................................... $202,982
Membership Development ............ $200,216
General & Administrative $204,168 
Total Support Services (16.5%) $607,366

 TOTAL $3,698,109

Winter 2003

New Look and Feel
All life members of WTU will receive new 
membership cards by the end of 2003. The 
updated 4-color design has the same look as 
the associate member cards currently being 
distributed via wraps covering the magazine. 
The life member cards are printed on a heavy 
plastic, much like a credit card, and are more 
durable than the cards they are replacing.

Life members receive a discount on WTU 
merchandise, can deduct any  membership fee 
when attending WTU events, have a lifetime 

subscription to Whitetails 
Unlimited Magazine, 
avoid membership fee 
increases at anytime in 
the future, and receive 
an outstanding pre-
mium gift at the time 
their life membership 
is accepted. Life mem-
bership is a one-time 
fee of $400.

providing a classy, contemporary appearance. 
Website designer C.J. Neal implemented the 
entire project, working directly with a website 
programming fi rm. The new dynamic database 
incorporated within the site allows WTU mer-
chandise to be updated in real time and has 
signifi cantly improved internal control over 

accounting, billing and fulfi llment. 
The new site went live towards the 

end of October. Now that the new site is 
off and running, we ask that you visit at 

www.whitetailsunlimited.com.

New Website Goes Live
The redesigned Whitetails Unlimited website 
was recently revealed. The new site offers a 
fresh new look and a vastly improved interface, 
simplifying the process for individuals order-
ing WTU merchandise and banquet tickets 
online, and for 
chapter committees to 
view and order closeouts 
and specials.

WTU’s graphic designer, 
Denise Dubick, designed the 
new look of the website header, 

General & 
Administrative

5.5%

Membership 
Development

5.3%

Fundraising

5.4%

Project Polite

3.1%

Hope/Conservation 
Projects

38.3%

DEER Program 

42.4%

PROGRAM SERVICES
Project POLITE - This unique program opens private land to regu-
lated hunting and promotes strong hunter/landowner relations.

DEER Program - An educational program (with emphasis on youth) 
responsible for developing up-to-date conservation materials for 
the benefi t of the general public and our natural resources.

HOPE for Wildlife - To improve and/or main-
tain the quality of foraging habitat on public 
lands for our nation’s wildlife.

SUPPORT SERVICES
General & Administrative - WTU has a pro-
fessional staff to administer its programs and 
day-to-day operations.

Fundraising/Membership Development - This 
service includes fundraising and membership 
development to secure the fi nancial support 
to promote the organization’s programs.

Where a WTU Dollar Goes …

Whitetails Unlimited Expenses  
Fiscal year ended June 30, 2003
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2004 TRADE SHOWS 
With a WTU Booth

Eastern Sports & Outdoors Show Harrisburg, Pa. Feb. 7-15

Illinois Deer & Turkey Classic Bloomington, Ill. Feb. 27-29

Iowa Deer Classic Des Moines, Iowa March 12-14

Michigan Deer & Turkey Spectacular Lansing, Mich. March 26-28

Ohio Deer & Turkey Expo Columbus, Ohio March 19-21

S.H.O.T. Show (trade show) Las Vegas, Nev. Feb. 12-15

Wisconsin Deer & Turkey Expo Madison, Wis. April 2-4

Wisconsin Deer Classic & Hunting Expo Green Bay, Wis. Feb. 27-29

Winter 2003

 Take in a Show!

$400 Reward Program
In September, WTU and the Wis. Department of 
Natural Resources announced a pilot program 
to recognize and reward those landowners and 
hunters who participate in harvesting deer 
to control CWD within the Intensive Harvest 
Zone and Disease Eradication Zones during 
the 2003 archery and fi rearm seasons ending 
January 3, 2004. To date, a total of $250,000 is 
available for the 2003 reward program. Funding 
is being made available through the Wiscon-
sin DNR and a private donation to Whitetails 
Unlimited. WTU has agreed to administer the  
reward program to avoid further red tape and 
needless administrative expense. The reward 
program is devised of two components: 

Focus on Positives Reward Program
A $400 reward will be issued for each CWD-
positive deer harvested — with $200 going 
to the landowner and  $200 going to the 
hunter.  The rewards recognize that if we 
focus on removing CWD-positive deer from 

the landscape, we can more effectively help 
control CWD. 

Every Deer Helps Reward Program
Beyond removing CWD-positive deer, herd 
reduction in the infected area also helps 
control the disease. A lower deer density 
reduces transmission of CWD from sick deer 
to healthy deer. Funding is not available to 
recognize all efforts this year, however we 
do want to recognize as many hunters as pos-
sible. After paying out for the CWD-positive 
deer, a drawing will be held to give out the 
remaining money as $20 rewards to selected 
hunters who have harvested any deer in the 
designated zones.

WTU has already began mailing reward 
checks for CWD-positive deer and will con-
tinue as results come in. Hunters successful 
in the Every Deer Helps drawing for remaining 
funds will receive their $20 reward after all 
test results are fi nalized.

Win great prizes and take home free educa-
tional and hunting materials by visiting our 
booth at a show near you. Stop by and share 
your hunting stories, and fi nd out the latest 
buzz about our organization. These shows are 
always a great time for the whole family, and 
a sure-fi re way to cure that cabin fever!
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Terry and Mark Drury took a video camera with 
them while hunting in the mid-1980s and were 
instantly hooked on videotaping deer hunts. 
Since then, Drury Outdoors has produced over 
100 full-feature fi lms on a variety of big-game 
hunting, with 80% of the fi lms focusing 
on whitetail hunting.

And now, Whitetails Unlimited 
and Drury have teamed together in 
a partnership that offers high-qual-
ity membership incentives to WTU, 
and exposure to dedicated whitetail 
hunters to Drury Outdoors.

The fi rst video used as an incentive 
is Upper End Management, which runs 
more than 90 minutes and includes 
exciting footage of hunting situations 
and topics on white-tailed deer man-
agement. Food plots, soil conditions, 
moon phases, thermals, wind conditions, 
barometric pressure, age class, and body 
structure and weight are all included in this 
high-quality video. 

The video is being utilized as a membership 
renewal incentive and as a sweepstakes pro-
motion, as well as in other WTU promotions. 
The video box was custom designed at WTU to 
emphasize the partnership between Whitetails 
Unlimited and Drury Outdoors.

“We’re very excited about this new rela-
tionship with Drury Outdoors,” said Kevin 
DeVault, WTU’s manager of conservation 
funding. “Drury’s been great to work with, and 
I’m sure our members will enjoy this video. 
When people are passionate about what they 
do, it shows in their work, and when you see 
this video you will understand that these guys 
love deer hunting.”

Drury Outdoors, with headquarters in 
Bloomsdale, Missouri, prides itself in out-
standing production values and uses top-line 

cameras, computers and software to produce 
industry-leading videos. This fall Drury Out-
doors installed a new generation Macintosh 
computer with the best compositing and 3-
dimensional software available that will enable 

them to continue as the industry leader in 
3-D imaging and effects. In addi-

tion, Drury has attracted 
three outstanding 
editors who com-
bine their talents 
with this state-of-
the-art equipment 
to produce the 
industry’s best 
videos. 

Drury videos 
are distributed by 
independent sales 
representatives 
nationwide, and 
are sold at retail in 
the country’s larg-
est outdoor stores, 

including Cabela’s, 
Gander Mountain, Bass Pro Shops, 
Dick’s Sporting Goods, Galyan’s 
and Academy. Drury Outdoors is 
also expand-
ing with a 

television show and a 
book project.

Like WTU, Terry and 
Mark Drury are pas-
sionate about deer … 
and deer hunting. “We 
wanted to share the 
unique tactics we’ve 
learned while hunting 
and observing whitetails 
for the past 30 years. We 
analyze everything about 
a whitetail, especially a mature buck, to the 
nth degree,” Terry said. Mark adds, “Hunt-
ing is always a chess match for us. We don’t 
know of many other people who are quite as 
analytical and study the hunt in it’s entirety 
like we do.”

New Team With WTU & Drury Outdoors

Drury Outdoors combines a 
passion for deer hunting with 

top-line cameras, computers and 
software to produce their videos. 
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From a modest beginning in 1982 our Grass-
roots Program has experienced overwhelming 
success, raising funds in support of Whitetails 
Unlimited’s numerous ongoing programs. 
Today, over 70,000 conservationists have 
joined our ranks, dedicating themselves to 
current conservation issues affecting  the 
white-tailed deer. WTU members play a vital 
role in the success of WTU programs and 
deserve our deepest gratitude.

Whitetails Unlimited banquets offer an 
avenue for WTU members who share the same 
common interests of preserving the hunting 

WTU Project Funds
Working For An American Tradition

tradition and 
educating the 
public on the 
importance of 
conserving our 
n a t u r a l 
resources.

A Closer Look
Education ..................$5,723,720 .... 20%
Habitat ......................$9,730,324 .... 34%
Hunting Tradition ....$9,444,138 .... 33%
Research ....................$3,720,418 .... 13%

WTU fundraising activities 
and cost-share partnerships have 

generated over 28.6 million dollars 
in support of our goals.

This new list represents a sampling of recent projects funded by WTU:

Mosquito Hill Nature Center Wis. - $4,212 • Champaign County Ill. Habitat Enhancement & 
Youth Education - $2,764 • Waukesha County Wis. Youth Education - $1,187 • Otsego County 
Mich. Youth Education - $1,763 • Union County Iowa Fogle Lake - $3,239 • Livingston County 
Mich. Hunter Education - $3,399 • Washington County Wis. 4-H Shooting Sports - $3,386 •  
Mahoning County Ohio Youth Education - $1,746 • Oakland County Mich. Youth Education - 

$5,617 • Chippewa County Wis. Shooting Range Improvement 
- $5,895 • Chickasaw County Iowa Range Construction - $5,240 
• Manistee County Mich. Hunter Education - $2,832 • Dane 
County Wis. Youth Education - $4,127 • Benton County Iowa 
Archery Range Improvements - $2,906 • Newaygo County Mich. 
Hunter Education - $2,078 • Cuyahoga County Ohio Hunter 
Education - $1,000 • Livingston County Mo. Youth Education 
& Sharing The Harvest - $1,751 • Presque Isle County Mich. 
Habitat Enhancement - $2,400 • Columbia County Wis. Hunter 
Education - $1,318 • Fayette County Iowa Youth Archery - 
$1,947 • U.S. Sportsman Alliance - $1,000 • Denmark Wis. 
FFA - $4,285 • Cheboygan County Mich. 
Youth Education - $4,889 • Illinois Grant A 
Dream Hunt - $1,000 • Sawyer County Wis. 

Youth/Hunter Education - $5,261 • Clinton County Iowa Habitat Enhancement 
- $2,000 • Outagamie County Wis. Physically Challenged Hunt - $6,423 • Monroe 
County Mich. Youth Education & Range Improvement - $2,186 • Brown County 
Wis. Hunter Education - $2,981 • Iowa Conservation Alliance - $1,500 • West 
Huron County Mich. Hunter Education - $2,291 • Dodge County Wis. Hunter 
Education - $2,647 • Muskingum County Ohio Youth Education - $4,330 • Iowa 
County Iowa Hunt for the Hungry & Range Construction - $4,377 • Winnebago 
County Wis. 4-H Shooting Sports - $2,838 • Shelby County Iowa Youth Education - $1,735 • 
Menominee County Mich. Habitat Enhancement & Youth Education - $3,083 • Burnett County 
Wis. Habitat Enhancement - $2,103 • Jones County Iowa Archery Range Improvements - $1,525 
• Sandhill Wildlife Area Wis. Aerial Deer Census - $1,000 • Holland Mich. Hunter Education 
- $1,556 • Price County Wis. Youth Day - $1,035 • 
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Grassroots II Events Net Over $1.2 Million
The national headquarters is extremely 
pleased to report that $1,261,146 was netted for 
conservation efforts through our Grassroots 
II Program during the past fi scal year ending 
June 30, 2003. 

This unique program 
is designed to pro-
vide vital dollars for 
worthwhile local con-
servation projects. A 
particular project may 
be as basic as acquir-
ing teaching aids for 

an area hunter education course, or it may 
be as complex as a long-range plan for the 
development of a nature center. The specifi c 

projects vary greatly, but the need is always 
the same — fi nancial support.

With Grassroots II, the entire event is spon-
sored by Whitetails Unlimited headquarters. 

This includes: 
invites, door 
prizes, raffl e and 
auction items, 
tickets, dinner 
programs, etc. 
The uniqueness 
of the program 
makes it easy on 

the people volunteering their time, all they 
have to concentrate on is selling dinner 
tickets. They also share pride in the fact 
that fi fty cents out of every net dollar gen-
erated at the event is returned directly 
back to their local community.

Whitetails Unlimited recognizes that in 
today’s fast paced society, not everyone 
has an abundance of free time to devote to 
an organizational cause. With this in mind, 
Grassroots II was tailored to allow an indi-
vidual to fi t their degree of involvement 
with their lifestyle. Grassroots II offers an 

easy alternative to traditional fund-raising. If 
you fi nd the concept interesting, contact the 
headquarters for more information.

“Considering an extremely 
sluggish economy, the GRII 
record-setting results pay 

tribute to our dedicated and 
loyal membership.”

David Hawkey
  WTU’s VP - Field Operations


